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AREAS OF EXPERTISE

Graphic
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THE TEAM
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BY THE NUMBERS (FY 23-24)
190+

Graphics 
Projects

Email Open Rate
55% Residential

46% Commercial 
Industry Average: 29%

3.5%
Engagement Rate

Across All RPU Social Media
Industry Average: 2.5%

959
Social Media Posts

Across All RPU
Social Media Accounts

528
Hours Spent 
Maintaining  

RPU Webpages

Email Engagement
69% Residential 

63% Commercial
Industry Avg: 51%  

55
RPU Videos/

Meetings

272
Webpages 
Managed
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WEBSITE AT A GLANCE

Riverside Public Utilities
2,523,988 Web Views (+16%)

TOP PAGES VIEWED

Homepage Utility Bill About 
RPU Residents Outages

RiversideCA.gov
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CUSTOMER SERVICE WEEK

Mouse Pad
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Post Reach:
3,636

CUSTOMER SERVICE WEEK
Residential Open Rate: 60%

Commercial Open Rate: 45%Web Views: 429

RiversideCA.gov
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CUSTOMER SERVICE WEEK
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COMMERCIAL EFFORTS

RiversideCA.gov
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RUSD LED LIGHT REPLACEMENT

https://www.youtube.com/watch?v
=vDdLfPQMDk4
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CASE STUDIES

RiversideCA.gov

12

BUSINESS KIT 
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PROJECT COMMUNICATION
Residential Open Rate: 55%

Commercial Open Rate: 43% 

Customer Notifications

RiversideCA.gov
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PROJECT COMMUNICATION

https://www.youtube.com/
watch?v=X0fiBd9_gIY

Residential Open Rate: 54%
Commercial Open Rate: 47% 
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LEAD AWARENESS
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TREE POWER PROGRAM
Residential Open Rate: 54%

Commercial Open Rate: 47%

Free Shade Tree Redemptions

12% Increase
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TREE POWER PROGRAM

Back of Bill

Postcard for Paperless 
Billing Customers

Bill Insert

RiversideCA.gov
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Reach: 241,418

RIVERSIDE INSECT FAIR CELEBRATING EARTH DAY
Web Views: 8,850

Residential Open Rate: 54%
Commercial OpenRate: 47 %

Attendee Count: 
~12,500+ https://www.instagram.

com/reel/C5zfIWipudZ/
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RIVERSIDE INSECT FAIR CELEBRATING EARTH DAY
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RECRUITMENT EFFORTS
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RPU ALL DAY EVERY DAY CONTINUES

Thank You Cards

Award Winning 
Campaign

RiversideCA.gov
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ASSISTANCE & REBATE PROGRAMS

Assistance + Rebate 
Programs

131,222
Webpage Views
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Residential and Commercial 
Email Sign-Up

EMAIL HIGHLIGHTS
Open Rate: 50%
Click Rate: 57%

Open Rate: 45%
Click Rate: 2%

RiversideCA.gov
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EMPLOYEE HIGHLIGHTS

https://www.instagram.com/p/CwEN
4xTpuOq/

https://www.instagram.com/p/Cv
bHCaVtexG/

https://www.instagram.com
/p/C3vagncPLz3/
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REPORTS
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RIVERSIDER ADS
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OTHER HIGHLIGHTS

RiversideCA.gov
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SPANISH TRANSLATION EFFORTS

• Campaigns
• Application Forms
• Back of Bill
• Bill Inserts 
• Email Blasts
• Social Media Graphics
• Videos (Increased 

Spanish Availability)

INCLUDES, BUT NOT LIMITED TO:

• Citywide Mailings
• Door Hangers
• Project Notifications
• Flyers
• Website Sliders
• Electronic Signs
• 311 Mobile App
• Water Quality 

Report
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Goal 5.3 – Enhance communication and collaboration with 
community members to improve transparency, build public 

trust and encourage shared decision-making.

Cross-Cutting Threads

STRATEGIC PLAN ALIGNMENT

Priority #5 – High Performing Government 

RiversideCA.gov
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That the Board of Public Utilities receive the annual 
update report on Marketing and Communications 

efforts on behalf of Riverside Public Utilities.

RECOMMENDATIONS
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