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OFFICE OF COMMUNICATIONS
WHAT WE DO & WHO WE ARE

Social Media Email ‘ Web Video Photography
Graphic Design On-Hold Messaging Media Buying Strategy
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ACHIEVEMENTS FROM 15/16
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Total Photos
Taken

Live Broadcast
51‘2775 Hours
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GOALS OF REBRAND

Create New &
Exciting Content

Increase viewership to
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Enhance public recognition
and perception of channel
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RIVERSIDETV GOALS

MOVING FORWARD:

=T

Create New, Quality
Video Content

Advertising campaign using
our existing no/low-cost

mediums

Focus on Riverside-Only
City Services Content
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AWARD-WINNING
2016

AMERICAN ADVERTISING FEDERATION

Promotional Video - This is Riverside INLAND EMPIRE
15t Sports Event Coverage Game of the
Week - Poly vs. North 2015

Government Media
Outlet of the Year

Best Use of Animation or Motion

2nd Graphics - Grow Riverside
Public Service Announcement -
Riverside Police Department
Recruitment
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