
4/10/2024

1

RiversideCA.gov

1

RiversideCA.gov

RPU EMAIL MARKETING UPDATE

April 22, 2024

Office of Communications

RiversideCA.gov

2

OVERVIEW

Engagement

61%
Email List

5,029

July 2023 – March 2024

Email List

77,087
Engagement

68%
RESIDENTIAL

COMMERCIAL Average Open Rate

46%

Average Open Rate

56%

18Total Emails Sent: 
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TOP RESIDENTIAL EMAILS 

60% Open Rate
Industry Average: 29%

3% Click Rate
Industry Average: 4%

62% Open Rate
Industry Average: 29%

5% Click Rate
Industry Average: 4%
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TOP COMMERCIAL EMAILS 

48% Open Rate
Industry Average: 29%

4% Click Rate
Industry Average: 4%

47% Open Rate
Industry Average: 29%

2% Click Rate
Industry Average: 4%
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SPANISH TRANSLATION EFFORTS 
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COLLABORATION EFFORTS 
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GOALS FOR 2024

• Cross-promotion and collaboration in Citywide newsletters

• Tailor email campaigns to highlight successful initiatives and 

address areas requiring enhancement

• Targeted drip campaigns to strategically raise engagement on 

chosen topics

• Promote RPU Rebate Programs based on their performance 

metrics

• Implement A/B testing to increase open and click rates 
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